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IN TODAY’S DIGITAL AGE, HAVING AN ONLINE PRESENCE IS NO LONGER OPTIONAL
—IT’S ESSENTIAL. 

AS A SMALLER FRUIT EXPORT BUSINESS, CARACAL HAS SO MUCH POTENTIAL TO
SHINE IN A COMPETITIVE MARKET, BUT WITHOUT A DIGITAL FOOTPRINT, YOU’RE
MISSING OUT ON THE OPPORTUNITY TO CONNECT WITH CUSTOMERS AND
PARTNERS GLOBALLY. 

THAT’S WHERE KREATIEF COMES IN. AS A SMALL-KNIT AGENCY, WE SPECIALISE IN
BRINGING BEAUTY, PERSONAL CONNECTION, AND AUTHENTIC STORYTELLING TO
EVERY PROJECT WE TOUCH. WE DON’T JUST CREATE WEBSITES OR SOCIAL MEDIA
PROFILES; WE CRAFT EXPERIENCES THAT REFLECT THE HEART OF YOUR
BUSINESS.

LET US HELP YOU SHOWCASE THE QUALITY, CARE, AND UNIQUENESS OF YOUR
BRAND TO THE WORLD, ENSURING YOU STAND OUT IN THE MARKET AND REACH
THE AUDIENCE YOUR BUSINESS DESERVES.
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THE CARACAL STORY
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“FIVE YEARS AGO, WE PLANTED A SEED —
A VISION TO CONNECT THE RICHNESS OF THE
EARTH WITH THE TABLES OF FAMILIES ACROSS THE
GLOBE.

IT STARTED WITH A SIMPLE IDEA: TO HONOUR THE
JOURNEY OF EVERY FRUIT, FROM THE HANDS THAT
HARVEST IT TO THE SMILES IT BRINGS TO THOSE
WHO ENJOY IT.

OVER TIME, OUR COMPANY GREW—NOT JUST IN
SIZE BUT IN PURPOSE. TODAY, WE’RE MORE THAN A
FRUIT EXPORTER; WE’RE STORYTELLERS, BRIDGE-
BUILDERS, AND CARETAKERS OF THE LAND.”

06\01\2025

WHERE WE BEGAN
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MISSIONVISION &
WE BELIEVE IN THE MAGIC OF FRESH
PRODUCE. EVERY FRUIT CARRIES
WITHIN IT THE WHISPERS OF
SUNLIGHT, THE TOUCH OF RAIN, AND
THE CARE OF FARMERS WHO HAVE
CULTIVATED IT WITH PRIDE.

OUR MISSION IS TO DELIVER THAT
MAGIC TO THE WORLD WHILE
HONORING THE PEOPLE, PLACES, AND
PLANET THAT MAKE IT POSSIBLE.

TO BE A TRUSTED PARTNER IN BRINGING
THE EARTH’S BEST TO TABLES AROUND THE
WORLD, WHERE EVERY FRUIT WE DELIVER
REFLECTS THE CARE OF THE FARMERS
WHO GREW IT AND THE CONNECTIONS IT
FOSTERS ACROSS CULTURES.

WE ENVISION A FUTURE ROOTED IN
SUSTAINABILITY AND RESPECT, WHERE OUR
WORK UPLIFTS FARMING COMMUNITIES,
PRESERVES THE LAND FOR GENERATIONS
TO COME, AND CELEBRATES THE SHARED
JOY OF NATURE’S ABUNDANCE.

GROUNDED IN PURPOSE AND GUIDED BY
INTEGRITY, WE STRIVE TO BUILD A LEGACY
THAT HONORS THE PEOPLE, PLACES, AND
PLANET BEHIND EVERY PIECE OF FRUIT.
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OUR
STORY

THE FARMERS THE FRUITS THE GLOBAL
REACH

AT THE HEART OF OUR
COMPANY ARE THE HANDS
THAT NURTURE THE LAND.
EACH FARMER IS A STEWARD
OF TRADITION, PASSING
DOWN GENERATIONS OF
KNOWLEDGE. THEY’RE NOT
JUST OUR PARTNERS;
THEY’RE OUR FAMILY. OUR
BRAND CELEBRATES THEIR
DEDICATION AND ENSURES
THEIR VOICES ARE HEARD.

EVERY FRUIT HAS A STORY
—OF RESILIENCE, OF CARE,
OF GROWTH. FROM LUSH
ORCHARDS TO THRIVING
FARMS, EACH PIECE OF
PRODUCE CARRIES A
PROMISE: THAT IT’S BEEN
GROWN WITH LOVE AND
DELIVERED WITH CARE.

THOUGH OUR ROOTS ARE
FIRMLY PLANTED IN THE
SOIL, OUR VISION REACHES
FAR BEYOND. WE SEE
OURSELVES AS
AMBASSADORS OF
NATURE’S ABUNDANCE,
CONNECTING CULTURES
AND COMMUNITIES
THROUGH THE SIMPLE,
UNIVERSAL JOY OF FRESH
FRUIT.

A BRAND ROOTED IN CONNECTION
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OUR BRAND IDENTITY
TAGLINECORE VALUES
FROM EARTH TO TABLEFRESHNESS: NATURE’S BEST,

UNTOUCHED AND UNCOMPROMISED.
CONNECTION: BRIDGING THE GAP
BETWEEN FARMS, FAMILIES, AND
CULTURES.
SUSTAINABILITY: RESPECTING THE
EARTH SO IT CAN CONTINUE TO GIVE.
TRANSPARENCY: A BUSINESS BUILT ON
TRUST AND INTEGRITY.

A VOICE WITH SOUL

GROWN WITH LOVE, DELIVERED WITH CARE
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TELLING OUR
STORY
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1. A WEBSITE THAT FEELS LIKE HOME
THE WEBSITE WILL BE A VIRTUAL ORCHARD — A PLACE WHERE VISITORS CAN SEE, FEEL,
AND CONNECT WITH OUR STORY.

DESIGN: WARM, NATURAL TONES INSPIRED BY THE LAND.
FEATURES:

MEET THE FARMERS: A SECTION DEDICATED TO THE PEOPLE BEHIND THE
PRODUCE.
JOURNEY OF A FRUIT: AN INTERACTIVE TIMELINE SHOWING THE PATH FROM FARM
TO EXPORT.
SUSTAINABILITY DASHBOARD: REAL-TIME UPDATES ON OUR ECO-FRIENDLY
PRACTICES.
GLOBAL MAP: HIGHLIGHTING THE REACH OF OUR EXPORTS, BRINGING THE
WORLD CLOSER.
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TELLING OUR
STORY
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2. SOCIAL MEDIA: A CANVAS FOR CONNECTION
SOCIAL PLATFORMS WILL BE OUR STORYTELLING STAGE, WHERE WE’LL SHARE THE
SOUL OF OUR BRAND.

TONE: WARM, AUTHENTIC, AND HUMAN—LIKE A CONVERSATION WITH AN OLD
FRIEND.
CONTENT THEMES:

HARVEST MOMENTS: VIBRANT PHOTOS AND VIDEOS CAPTURING THE JOY OF
PICKING RIPE FRUITS.
FARMER STORIES: PROFILES OF THE INCREDIBLE INDIVIDUALS WHO GROW OUR
PRODUCE.
GLOBAL TABLES: IMAGES OF FAMILIES AND CHEFS ENJOYING OUR FRUITS
AROUND THE WORLD.
SUSTAINABILITY IN ACTION: HIGHLIGHTING EFFORTS TO PROTECT THE EARTH
FOR FUTURE GENERATION.
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MEASURING SUCCESS
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ENGAGEMENT: MORE THAN LIKES OR SHARES,
WE’LL MEASURE THE DEPTH OF OUR
CONNECTIONS—HOW PEOPLE RESONATE WITH
OUR STORY.
PARTNERSHIPS: BUILDING MEANINGFUL
RELATIONSHIPS WITH THOSE WHO SHARE OUR
VISION.
IMPACT: TRACKING TANGIBLE BENEFITS FOR
OUR FARMERS, OUR COMMUNITY, AND OUR
PLANET.

06\01\2025

GROWTH BEYOND NUMBERS
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IMPLEMENTATION
AND TIMELINE
Q1

Q3

Q2

Q4

STRATEGY DEVELOPMENT:
BRAND DISCOVERY WORKSHOP
BRAND IDENTITY DEVELOPMENT
CONTENT STRATEGY CREATION
PLATFORM SELECTION

POST-LAUNCH GROWTH &
ENGAGEMENT:

CONTENT CREATION
COMMUNITY ENGAGEMENT
ANALYTICS AND OPTIMIZATION

LAUNCH PREPARATION & EXECUTION:
WEBSITE DESIGN AND
DEVELOPMENT
SOCIAL MEDIA PLATFORM SETUP
LAUNCH CAMPAIGN

REFINEMENT AND EXPANSION:
CONTENT CAMPAIGNS
ENHANCED WEBSITE FEATURES
SOCIAL MEDIA ADS AND
PARTNERSHIPS
ANNUAL REVIEW
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THE ROAD AHEAD
GROWING TOGETHER

OUR BRAND ISN’T JUST A BUSINESS;
IT’S A LIVING, BREATHING ENTITY, ROOTED IN
PURPOSE AND DRIVEN BY PASSION.

AS WE STEP INTO THE DIGITAL WORLD, WE’RE NOT
JUST CREATING AN ONLINE PRESENCE—WE’RE
INVITING PEOPLE TO JOIN US ON THIS JOURNEY.

TOGETHER, WE’LL CELEBRATE THE BEAUTY OF
NATURE, THE JOY OF CONNECTION, AND THE
PROMISE OF A BETTER, BRIGHTER FUTURE FOR ALL.

LET’S GROW TOGETHER, ONE FRUIT, ONE STORY,
ONE CONNECTION AT A TIME.
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CONTACT US
+27 73 523 9543 

HELLO@KREATIEF.COM 
WWW.KREATIEF.COM

DURBANVILLE, CAPE TOWN 7550
A
AK EÁTIEFR

D E S I G N  S T U D I O  


